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Why Support
the Arts?

» Quality of life

» Sense of place

* ECOnomic activity

» Health and well-being
* Education

 Social cohesion




Arts Institutions Add The Arts Improve the Image and

Value to Our Communities Identity of our Communities
Americans overwhelmingly agree that arts facilities such as museums, The arts have a positive impact on communities with seven in ten
theaters, and concert halls are important to their communities, Americans stating the arts improve not only the quality and livability
regardless of whether they engage with the arts. of their community, but also the image and identity.

90% ) [ 86% 70%

90% agree arts 86% agree arts institutions are 71% agree that the arts
institutions are important . important to local businesses improve the image and
to quality of life and the economy identity of their communities



ts and Cultural Value Added: Share of State GDP, 2020

How big Is the
creative economy?

National

* Arts and creative sector economic
activity accounts for 4.2% of GDP or

$876.6 billion

* 4.6 million jobs in arts and creative
sector.

Colorado

* Arts and creative sector accounts for
$14.4 billion and 3.8% of the
Colorado economy, contributing ‘

Quintile share

97,408 jobs AK Bl 3.4% to 1«

. . 2.6 B 2.9% to 3.

* More than Transportation, Mining or <o I 2.6% to 2.
Agriculture 2 ] 2.2% to 2.
[]1.1%to2.

U.S. share of ¢

Arts and Cultural Production Satellite Account by the Bureau of Economic Analysis (BEA) and the National Endowment for the Arts (NEA) — 2020 data



Cultural Audiences Spend an Average of $31.47 Per Person, Per Event
(Not including admission costs)

Average Per Person Per Event
Audience Expenditures: $31.47

$1.92

Clothing /
Accessories

$16.82

Meals / Snacks /
Refreshments

$4.48

Overnight
Lodging

Local vs. Nonloeal Arts Audience Spending
Local Audience Spending // $23.44

$3.09

Local Ground
Transportation

$0.38
Child Care

MNonlocal Audience Spending // $47.57

$4.49

Gifts / Souvenirs

The average audience expenditure
doas maf include cost of admission.



2019 Snapshot

MO

Economic Activity

Jobs

Giving to the Arts

2019

$2.3 billion

17% increase from 2017

Economic Impact

2019

$860 million

50% increase from 2017

2019

13,392 jobs

13% increase from 201/

Attendance

2019
15 million people

1% increase from 2017

2019

$213 million

7% increase from 2017

Education Outreach

2019
4 milion children

1% increase from 2017



Art Is Smart fo

Business




Why Business Partners with Arts

 Cultivate Diversity and Empathy

« Amplify Skills

* Drive Innovation

« Show Gratitude

« Set Your Business Apart

* Enliven the Workplace

« Advance Civic and Social Priorities
« Enrich Community Life

pARTnership Movement, Americans for the Arts www.partnershipmovement.org



http://www.partnershipmovement.org/

Colorado Business
Committee for the Arts
(CBCA)

 Advance Colorado’s creative
A economy by connecting
I | business and the arts

« Advocacy, research, leadership
development, training,
volunteerism and arts
engagement

BUSINESS
FOR ARTS




Get Involved

« CBCA Membership

« Leadership Arts

« Colorado Attorneys for the Arts
« Advancing Creatives (Intensive)
« Arts & Industry Forums

« Business for the Arts Awards

« Economic Activity Study of Metro
Denver Culture

» Colorado Cultural Champions
» Colorado Arts Action Network
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Colorado Arts
Action Network




Meredith Badler C
Deputy Director

Colorado Business Committee for
the Arts (CBCA)

mbadler@cbca.org ARTS FOR BUSINESS
BUSINESS FOR ARTS

cbca.org
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